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The Power of our Publications  
FALL MEDIA MONDAY 

2017 SCHEDULE 
OKLAHOMA SCHOLASTIC MEDIA’S 102nd Conference & Contest 

October 30, 2017 | University of Oklahoma 
 
Printed copies of this schedule will be very limited. Please print a copy (or copies) to bring with you or 
download the free app Guidebook to see our schedule on your phone with real-time updates; we’ll 
have a code to give you to access the schedule on Guidebook when you arrive.  
 
Registration: 8:15 – 9:15 a.m. at the Beaird Lounge Lobby (2nd floor of the Oklahoma Memorial Union). 
Address for Oklahoma Memorial Union: 900 Asp Avenue, Norman, OK. 
 
Parking: Cars and small vans can park in the attached Union parking garage for $2 per hour. Some larger 
vans and all busses will need to drop students off and then park at Lloyd Noble Center, 2900 S Jenkins. 
 

SCHEDULE 
9:30 a.m. Opening Assembly & Welcome, Molly Shi Boren Ballroom 
Speakers: Ed Kelley, Dean of Gaylord College & Melanie Wilderman, director of OSM 
 

10 AM Sessions 
- Magazine Publication: Everything You Need to Know 

REGENTS ROOM 
§ Have you ever wondered what goes into to running a magazine? If your school publishes a magazine 

or might want to in the future, or if you are just a magazine enthusiast, come hear from the staff at 
Oklahoma Living magazine—the state’s largest subscription-based publication—about what it takes 
to put out a quality product your readers will love.  
Presenters: Sid Sperry, publisher, Oklahoma Living Magazine, and Shannen McCroskey, marketing 
specialist, Oklahoma Living Magazine 
 

- Mad Leads 
HERITAGE ROOM 

§ Come to this session to learn to write a basic news lead by playing a game built around who, what, 
when and where. This fun exercise will teach you all the basic elements of a good news lead no 
matter the story. 
Presenter: Judy Gibbs Robinson, editorial adviser, The OU Daily 
 

- Yearbook Design for Greater Coverage 
SCHOLARS ROOM 

§ Planning is the key to contemporary design. Attend this session to learn how to create outstanding 
pages that captivate readers and cover more students using primary and secondary modules. 
Presenter: Laura Schaub, National Key Accounts Manager, Lifetouch Yearbook Division; Former 
Director of OSM (OIPA) 
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- Feature Writing, from Leads to Kickers 
ASSOCIATES ROOM 

§ With an emphasis on starting strong with powerfully creative feature leads, this session will give you 
the information you need to write standout feature stories for any publication type.  
Presenter: Heather Howard, advertising manager, OU Student Media, former OSM Yearbook 
Adviser of the Year 

 
- You Don’t Have a Staff Motivation Problem… 

GOVERNORS ROOM 
§ But you probably do have a staff education problem. Let’s talk about how to empower the worker 

bees on your staff so they become your most reliable resource rather than your biggest burden. 
Advisers and editors will get a lot out of this discussion—and a lot more out of their staffs afterward. 
Presenter: Jen Bladen, Journalism and Leadership Education Consultant 
 

- Interviewing for Better Stories 
FRONTIER ROOM 

§ No matter the format—print, online, broadcast—if you are telling a story using sources, you need 
solid quotes and paraphrases. Learn how to improve your interviewing skills on the front end so you 
get quality information from sources to use on the back end in your writing and storytelling.  
Presenter: Phil Todd, Ph.D. Candidate, Gaylord College 

 

11 AM Sessions 
- Everything your Parents Don’t Want You to Know about Public Relations 

TRADITIONS ROOM 
§ Public relations and advertising professionals have been called everything from “spin doctors” to 

“flacks,” yet the profession is one of the fastest growing and most desirable in our economy. Get 
information on what public relations and advertising really is…and what it is not. 
Presenter: Bob “Pritch” Pritchard, Instructor & Faculty Advisor, Lindsey + Asp 
 

- I Have Some Very Strong Opinions On That 
REGENTS ROOM 

§ Learn to structure your opinions from factual evidence gathered through the interview and research 
process and then strengthen your ability to express those opinions in writing. We’ll talk briefly about 
reviews and columns, too. 
Presenter: Jen Bladen, Journalism and Leadership Education Consultant 

 
- The Sport of Yearbook: Achieving Award-Winning Status 

SCHOLARS ROOM 
§ Not submitting your book for critique is like a sports teams winning state and not showing up for 

nationals. In this session we will explore the different scholastic journalism organizations and discuss 
tips to help you improve your yearbook so you may compete at the national level. 
Presenter: John Gearhart, CJE, Walsworth Yearbooks 
 

- Beat Reporting for Scholastic Publications 
ASSOCIATES ROOM 

§ Whether for newspapers, online, magazine, broadcast or yearbooks, many student writers will be 
given a “beat” to cover. Learn the best ways to make connections with sources and find interesting 
stories within your beats.  
Presenter: Phil Todd, Ph.D. Candidate, Gaylord College 
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- Sidebars that Pop 

HERITAGE ROOM 
§ Whether you know what a sidebar is or not, you can take away some creative ideas from this session. 

Sidebars are a great design strategy for yearbooks, magazines, newspapers and digital publications 
when you need to make a little information go a long way. Get ideas for both the written content 
and design tactics to make your sidebars pop off the page.  
Presenter: Margie Watters, Yearbook Consultant, Retired Publications Adviser 
 

- 10 Things Judges Want You to Do Better: Yearbook Edition (Advisers and Editors session) 
GOVERNORS ROOM 

§ Do you get frustrated with the points judges count off when they critique and score your yearbook? 
Learn from a seasoned scholastic media judge and a former OSM Yearbook Adviser of the Year what 
your staff can do better to see higher scores in the future.  
Presenter: Heather Howard, Advertising Manager, OU Student Media 

 

12 PM Sessions (see end of schedule regarding lunch options) 
 

- Icing the Cake: Details Complete the Book 
ASSOCIATES ROOM 

§ Beautiful cover. Unique theme. But that’s not enough. Great staffs pay attention to the smallest 
details. They consider every aspect from the table of contents and index to consistent writing style. 
This session will study these details and how they can make or break the finished product. 
Presenter: Jeff Moffit, Creative Accounts Manager, Jostens 
 

- Q&A with Owen Gibson, Head of Sport at the Guardian 
HERITAGE ROOM 

§ Meet and chat with Owen Gibson of the Guardian, a British daily news outlet. Before his position as 
head of sport, he was the Guardian’s chief sports correspondent for four years. He has also covered 
the Olympics and previously worked for Media Week. Well versed in sports media and media ethics, 
don’t miss this chance to learn from an international professional. 
Presenter: Owen Gibson, Head of Sport, the Guardian 
 

- Work Smarter (Not Harder): Adobe Photoshop 
SCHOLARS ROOM 

§ This workshop will cover non-destructive photo editing techniques including using masks in order 
to separate people/objects from a background in order to create depth or to increase focus. Other 
tips and tricks will also be discussed including an extended Q&A session that will allow attendees to 
ask about specific functions in Adobe Photoshop CC. 
Presenter: Sam Ladwig, University of Central Oklahoma 
 

- 20 Tips to Better Video 
REGENTS ROOM 

§ Whether you are shooting news, a documentary, sports, dramas or a promo, there are tricks of the 
trade to improve your video storytelling. We will look at some practices that can immediately 
improve the sound and look of your videos. If you are just starting out, or have been working 
behind a camera for years, this session will provide you with good ideas.  
Presenter: Scott Hodgson, Gaylord Family Research Professor, Gaylord College 
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- Issues of Media Coverage and Diversity 

GOVERNORS ROOM 
 
 

§ TENTATIVE SESSION: Will confirm ASAP 
Presenter: Shaista Fenwick, Professional Writing Graduate Student, Gaylord College 

 

1 PM Sessions 
- Maestro Concept for Publication Management (Advisers and Editors session) 

TRADITIONS ROOM 
§ Learn the Maestro Concept for newsroom management to keep stories on track, creativity blooming 

and editors happy. Works well for all publication types and formats. Advisers, please limit to one or 
two students in leadership rolls to attend this session.   
Presenter: Phil Todd, Ph.D. Candidate, Gaylord College 
 

- Typography for All Publications 
SCHOLARS ROOM 

§ Typography can make or break your publication. Learn the basic rules of typography to create a 
readable look; then learn how and why to break the rules to "visually speak" your message. 
Presenter: Laura Schaub, National Key Accounts Manager, Lifetouch Yearbook Division; Former 
Director of OSM (OIPA) 
 

- Basics of News Writing 
HERITAGE ROOM 

§ Are you new to staff or need a little refresher in what makes a good news story for your yearbook, 
newspaper, magazine or online publication? Learn the basics of news writing structure as well as 
how to decide what is newsworthy for your audience.  
Presenter: Margie Watters, Yearbook Consultant, Retired Publications Adviser 

 
- Virtual Reality in Storytelling 

GAYLORD COLLEGE HALL OF FAME ROOM 
***Note: This session is limited to 40 attendees, no more than two per school. Sign up at registration 
for this session. Meet at registration at 12:55 to be escorted to Gaylord College. 

§ From the New York Times to Pokémon, everyone seems to be jumping on the virtual reality 
bandwagon. How can journalism use cutting-edge technologies like VR and augmented reality to 
tell stories? Students will be able to experience and experiment with virtual reality devices in this 
entertaining workshop. 
Presenter: Kathy Johnson, McMahon Centennial Professor in Journalism, Gaylord College 

 
- Sports Broadcasting in 2017 

MOLLY SHI BOREN BALLROOM 
§ Barry Orr will share some of his sports broadcasting experiences including video clips. He’ll discuss 

current opportunities in the industry and various career paths. Learn about the sports broadcasting 
opportunities in Gaylord College as well. 
Presenters: Barry Orr, Executive Sports Producer/Director, Gaylord College; Ken Fischer, Instructor, 
Gaylord College 
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- InDesign Tricks and Tips 
REGENTS ROOM 

§ Styles, panels and swatches—oh my! Let’s take a look at how professionals use InDesign to make 
page layout easier and more consistent for your publication. 
Presenter: Jen Bladen, Journalism and Leadership Education Consultant 

 
- Balancing Theme Verbally and Visually  

ASSOCIATES ROOM 
§ Take a deep look at how Bryant High School developed their theme: Balance. The staff built on 

specific facts unique to the school and year. Visual and verbal development starts with inspiration 
and reinforces the message at every level, incorporating quick reads and beautiful design. 
Presenter: Jeff Moffit, Creative Accounts Manager, Jostens 

 
- Capturing Emotion in Photography  

PRESIDENTS ROOM 
***Note: For experienced student photographers. This session is limited to 24 attendees, no more 
than one per school. Sign up at registration for this session. You will need to bring a camera.  

§ Learn how to capture emotions in photographs, and take a walk on the OU campus with the 
instructor to learn about street photography. Bring your camera for this one. You will be showing 
your work! 
Presenter: Imran Palash, Ph.D. Candidate, Gaylord College 

 
- Ad Sales: The Win, Win, Win for Your Publication’s Success 

GOVERNORS ROOM 
§ With today’s economics, yearbook ad sales are a necessity for most schools—that’s just a fact.  On 

the flip side, it’s an amazing opportunity for advertisers to place a special message in a permanent 
record that will be looked at for decades.  It also enables students to develop business and personal 
skills that can serve them the rest of their lives. In this session, we will take a look at the importance 
of ad sales, how to create a strong ad sales program, how to train your staff and maximize your time 
for this crucial task. 
Presenters: Kris Hooper and Matt Kutch, Herff Jones Yearbooks 

 

2 PM Sessions 
- Behind the Scenes at OU Nightly 

GAYLORD COLLEGE 
***Note: This session is limited to 15 attendees, no more than one per school. Sign up at registration 
for this session. Meet at registration at 1:55 to be escorted to Gaylord College. 

§ A quick look at what it takes to produce a daily student newscast at Gaylord Hall. We’ll visit the 
newsroom, master control, studio and newscast control room. 
Presenter: Bob Dickey, TV News & Program Director, Gaylord College 
 

- Visual Storytelling for All Publications 
SCHOLARS ROOM 

§ Learn from the professionals who tell stories using video storytelling techniques. Whether you're a 
broadcast student or a print specialist, give your publications greater depth using the visual 
storytelling methods to create a new dimension for coverage. 
Presenter: Laura Schaub, National Key Accounts Manager, Lifetouch Yearbook Division; Former 
Director of OSM (OIPA) 
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- General Photography Session 
REGENTS ROOM 

§ Take great intentional photographs for your yearbook.  Get off of auto and get amazing shots in less 
than ideal photo shooting situations.  Blur backgrounds, stop fast moving action, overcome lighting 
problems all with intentionally choosing the correct settings on your DSLR digital camera. 
Compose professional photographs using framing, camera angle, lighting, rule-of-thirds, and 
capturing emotion. 
Presenter: Charles Cook, Herff Jones Yearbooks 
 

- Writer’s Block 
ASSOCIATES ROOM 

§ "No one reads it.” L  If you have ever felt this way about yearbook, newspaper or magazine copy, 
this session is for you. Improve storytelling through stories, headlines, captions, photos and 
alternative coverage formats. 
Presenter: Jeff Moffit, Creative Accounts Manager, Jostens 

 
- Editorial Leadership 

GOVERNORS ROOM 
§ In this session, editors and advisers will learn the importance of being a strong leader who builds a 

positive, motivated and cooperative team. Due to the many hours staff members spend together, 
they become like family. Learn how to manage your “family” without compromising your work. 
Presenter: John Gearhart, CJE, Walsworth Yearbooks 
 

- Putting the “Me” in Media Ethics 
HERITAGE ROOM 

§ Learn how ethical news values apply to you and your world from someone who has both taught 
media ethics and run a large daily newsroom. This session is open for all, but especially encouraged 
for those students in leadership positions on their staffs. 
Presenter: Yvette Walker, Dean of Student Affairs, Gaylord College, formerly of The Oklahoman 

 
3-3:30 p.m. Awards Ceremony, Molly Shi Boren Ballroom 
Presenters: Melanie Wilderman, director of Oklahoma Scholastic Media, & Yvette Walker, Assistant Dean of 
Students, Gaylord College 
 

ADDITIONALLY… 
- Throughout the day, there will be tours of Gaylord College and OU Student Media that students can 

sign up for at the registration table. 
 

- There will be light breakfast refreshments and coffee in the PIONEER ROOM, sponsored by Herff 
Jones Yearbooks starting at 8 a.m. Advisers may use this room to work or relax throughout the day. 

 
- LUNCH: Advisers luncheon will take place in the FRONTIER ROOM, sponsored by Walsworth 

Yearbooks. For students’ lunch time, they can choose a session time to take off to get lunch at the 
many options offered in the Union or close by on Campus Corner. Most presenters will not mind if a 
student brings lunch into a session, but have them ask the presenter if it’s OK.  

 
- Social media: Follow us on Twitter at @OSM_OIPA and on our Facebook page. For this event use 

#OSM102 to tag photos and posts.  


